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By the Numbers 
• In November, NAHU received more than 1,500 press 

hits. 
 
• So far in 2013, NAHU has received more than 10,100 

press hits. 
 
• In 2012, NAHU received more than 7,500 press hits. 
 
• In 2011, NAHU received more than 4,400 press hits. 
 
• In 2010, NAHU received more than 3,000 press hits. 
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November Sound Bytes 

https://www.openforum.com/videos/the-importance-of-getting-a-broker-for-health-care-coverage/
https://www.openforum.com/videos/the-importance-of-getting-a-broker-for-health-care-coverage/
https://soundcloud.com/thelarslarsonshow/rick-rebel-corrects-the-lies
https://soundcloud.com/thelarslarsonshow/rick-rebel-corrects-the-lies
http://fox4kc.com/2013/11/14/a-way-to-avoid-health-insurance-sticker-shock/
http://fox4kc.com/2013/11/14/a-way-to-avoid-health-insurance-sticker-shock/
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November in Print Media 
“Kelly Fristoe, an insurance agent, said the 
majority of his clients had also sought early 
renewals. ‘Where I live, we have a younger 
workforce, and that’s where the increases 
are taking place,’ he said. ‘The majority of 
my business is under 45 years old, and 
they’re seeing rate increases as well.’” 

“Neil Crosby of Warner Pacific Insurance 
Services in California told the Examiner that 
‘65 to 70 percent of the providers have 
declined the reimbursement schedules the 
carriers were offering. Therefore, they will 
not be providers in the individual exchange 
marketplace.’” 

“In Americus, Ga., broker Russ Childers 
says he has just received the rates for his 
small-business clients, and many of them 
are significantly higher — unless the 
company employs a lot of older workers. 
His advice to clients: "When in doubt, early 
renew.’” 

“[Jessica] Waltman was briefing state 
insurance regulators by telephone Thursday 
about enrollment problems in the new 
health insurance marketplaces. She said 
the problem was occurring mostly in the 36 
states in the federal marketplace.” 

http://boss.blogs.nytimes.com/2013/11/15/obama-health-care-fixes-give-small-businesses-time-to-assess/?emc=eta1&_r=1
http://www.washingtonpost.com/national/health-science/insurance-brokers-agents-also-caught-in-healthcaregov-technology-woes/2013/11/21/e164c7de-52db-11e3-9e2c-e1d01116fd98_story.html
http://www.usatoday.com/story/news/nation/2013/11/03/small-business-early-renewal-affordable-care-act/3360851/
http://washingtonexaminer.com/healthcare.gov-cant-tell-consumers-whether-they-can-keep-their-doctors/article/2539463
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Importance of Media Coverage 
• We often send these clips to policymakers so they are aware of the 

issues we are facing. The more high-profile the media coverage is, the 
more attention policymakers pay to the issues that are important to us. 

• Media placement means an increased understanding of the issues in 
the public, which means more people both inside and outside the 
industry can lend their support. 

• Media attention increases NAHU name recognition and branding. 
• We do not pay for our media placements, which means that all of the 

coverage that our members receive is free business promotion. When 
the media sees NAHU members as expert resources, you increase 
your outreach to perspective clients. 

• As our increase in press hits shows, a little media coverage garners 
more media coverage. If a NAHU member gives good information and 
provides a solid sound byte for a reporter, other reporters will want to 
use that member as a resources as well. 
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